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The International Business Festival is the 
biggest event of its kind in the world. Held 
across nine days over three weeks, the Festival 
connects globally ambitious businesses with 
influencers, innovators and industry leaders.

Hosted every two years in its home city of Liverpool, 
the event gives businesses access to the space, 
support and expertise they need to take the next 
step – whether that’s scaling up, building better 
supply chains or exploring new export markets.

Since its beginning in 2014, the International 
Business Festival has attracted more than 30,000 
delegates from over 100 countries, and facilitated 
more than USD 750m of additional trade and 
investment for UK and international companies. 

The International Business Festival will return in June 
2018, delivered in partnership with the UK government 
through the Department for International Trade and 
supported by our patron, His Royal Highness The 
Duke of Cambridge. Additionally we work with a range 
of commercial partners including HSBC and British 
Airways and our global media partner BBC Worldwide. 
 
To explore how your country, region or 
company can make the most of the 2018 
International Business Festival, contact:

Christine Vaudrey, Head of International 
 info@thebusinessfestival.com

2018 INTERNATIONAL BUSINESS FESTIVAL.



FESTIVAL FEATURES.
Hosted at the state-of-the art Exhibition Centre Liverpool,  
with a programme developed in collaboration with key industry 
partners, the 2018 International Business Festival is set to be the 
biggest and boldest yet.

KNOWLEDGE HUB 
Access to expert insight and professional support 
for ambitious companies, focused around three 
core topics – leadership and skills, access to 
finance and international markets.

INTERNATIONAL MARKETPLACE
Businesses, regions and organisations showcasing 
their offer to an audience of potential buyers, 
investors and partners.

GLOBAL CONNECTIONS
Space to grow global networks, whether via 
the Festival’s business-to-business matching 
events or less formal social gatherings.

INNOVATION HUB
A place to experience and interact with the most 
advanced tech trends in business.

FUTURES STAGE
The Festival’s forward-looking platform for  
world-class speakers, thought leadership and  
lively debate.

HOSTED EVENTS
A variety of world-leading third-party industry 
conferences and events making their home at 
the 2018 International Business Festival.



9 SECTOR THEME DAYS, ACROSS 3 WEEKS.

WEEK 1

WEEK 2

WEEK 3





INTERNATIONAL PARTNER OPPORTUNITIES.

The International Business Festival lives up to 
its name. In 2016 we welcomed independent 
attendees and trade delegations from nearly 100 
countries worldwide. For 2018 we are committed 
to growing global presence at the Festival.

There are a range of opportunities open to 
international delegations at the 2018 Festival, from 
exhibiting in our Marketplace to taking advantage of 
our tailored business-to-business matching service.

We are also operating an incentive scheme which 
will provide a contribution towards travel or 
accommodation costs for selected international 
companies who want to be part of the 2018 
International Business Festival. 
 
 
 
 
 
 
 
 

 
Build your global network
• Network with an audience of business decision 

makers from internationally ambitious SMEs

• Engage with senior government representatives 
of regions and cities from around the world

Grow your UK and international presence
• Take space in Festival marketplace and potentially 

reach thousands of new customers per day 

• Develop relationships with potential new 
buyers, suppliers and investees

Meet with influencers and industry leaders
• Access to high level Festival partners 

from business and government

• Enjoy inspiring keynote addresses and expert 
panels on issues facing global business



Companies, organisations 
and regions are given the 
opportunity to take space 
in our Festival Marketplace. 
Exhibitors will be able to access 
a potential audience of 3000 
UK and international business 
decision makers per day.



FESTIVAL MARKETPLACE.

*Upgrade the standard festival graphic 
to your own personalised background 
for an additional cost

SILVER package includes:  
• Standard Festival Graphic*  
• Lockable counter and stool  
• Panel lights  
• Power supply  

GBP 1,375 per week 

GOLD package includes:  
• As SILVER, but also:  
• TV Screen with keyboard and shelf  
for laptop  

GBP 1,900 per week

SILVER package includes:  
• Standard Festival Graphic*  
• Lockable counter and stool  
• Panel lights  
• Power supply  

GBP 1,900 per week

GOLD package includes:  
• As SILVER, but also:  
• TV Screen with keyboard and shelf  
for laptop  

GBP 2,950 per week

PLATINUM package includes:  
• Standard Festival Graphic*  
• Large lockable counter with literature 
holders  
• Poseur tables and stools  
• 42 inch TV with keyboard  
• Panel lights  
• Power supply  

GBP 8,400 per week

2m x 2m Stand 3m x 2m Stand 4m x 4m Stand

Festival Marketplace Stand Options





FLY TO TRADE.

The Fly to Trade incentive scheme allows delegations 
to apply for a grant to assist them with attending 
and participating in the Festival. Applications will be 
assessed against a set of eligibility criteria and will be 
subject to a formal appraisal process.  
 
To be eligible a delegation must comprise 
of at least 5 companies and where possible 
include a buyer and potential investor.

Two grants are available: 

Inside Europe
Grant of up to £1,500 for delegations from  
within Europe     

Outside Europe
Grant of up to £2,500 for delegations from  
outside of Europe 
 

 

 
 
 
 

The grant can be used for the following:

• Attending events and conferences

• Travel and accommodation assistance (e.g. flights)

• Other direct costs associated with 
attending the Festival

Full details of the scheme can be 
found on the Festival website. 

If you would like to discuss this process further,  
please contact: 
 
Christine Vaudrey, Head of International 
 info@thebusinessfestival.com





AUDIENCE PROFILE.

The International Business Festival is aimed at an 
audience of ambitious business leaders from across 
the UK and around the world, with the majority of 
attendees in 2016 being decision makers holding 
senior management or executive level positions.

Delegates will represent companies that are 
looking to take the next step on their journey to 
growth – whether that means expanding into 
international markets or accessing finance.

Working with our partners at the Department for 
International Trade we have developed a programme 
which will appeal directly to this prospective audience.

Below £250k
38%

£250k-£1m
19%

£10m+
15%

£5m-£10m
15%

£1m-£5m
21%

Annual Turnover

Company Size

1-9 employees
47%

250+ employees
10%

50-249 employees
17%

10-49 employees
26%

Senior Manager
29%

Business 
Owner

7%

Position Held

C Suite
24%

Employee
16%

Middle 
Manager

24%

2016 DELEGATE PROFILE

USA CHINA ITALY FRANCE IRELAND

Top 5 counties by attendance





LIVERPOOL: FESTIVAL HOST CITY.

With its reputation for openness, its vibrant 
enterprise culture and its historic standing as a 
gateway to global trade, Liverpool is the natural 
home for the International Business Festival. 

Connected to the world via two nearby international 
airports – and just over two hours by train from 
central London – the Liverpool City Region is home 
to more than a quarter of a million businesses.

As Britain’s second largest regional economy outside 
of London and the South-East – and a key player in the 
UK government’s Northern Powerhouse strategy – the 
Liverpool City Region has seen significant investment 
and growth over the past decade. From the deepwater 
Liverpool2 superport to the Sci-Tech campus in 
Daresbury, the Liverpool City Region’s world-class 
facilities make it a hugely attractive place to work and 
do business.  
 
 
 

Birthplace of the Beatles and home of two English 
Premier League football clubs, Liverpool is one of 
the world’s best-loved visitor destinations. The city 
was named as the UK’s friendliest by Conde Nast 
Traveler and holds a top three position on Rough 
Guides’ global travel bucket list. Each year, millions of 
visitors come to enjoy Liverpool’s museums and art 
galleries, its outstanding restaurants and shops and 
its UNESCO World Heritage protected waterfront.

2018 is shaping up to be an exciting year 
for Liverpool, which is marking the 10-year 
anniversary of being named European Capital 
of Culture through a series of unmissable events 
– from the Biscay Tall Ships Regatta to a special 
exhibition of the Terracotta Warriors of X’ian.

For assistance with travel arrangements, hotel 
booking and more information on Liverpool’s cultural 
programme, please contact:  

Kate Currie at the Liverpool Convention Bureau  
kcurrie@marketingliverpool.co.uk



INTERNATIONAL PARTNERS

FESTIVAL PARTNERS GLOBAL MEDIA PARTNERS


